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HelmsBriscoe announces Amelia Roper as new Managing Director  

Scottsdale, Ariz. (September 4, 2013) HelmsBriscoe, the global leader of independent site selection and 

RFP services for the meeting business, announced today the addition of Amelia Roper as Managing 

Director for the Midwest Region of the United States. Roper will be based out of Chicago and will assist 

the Midwest team in growing their region and expanding the company’s Client base. She will also work 

with HelmsBriscoe Leadership to develop and implement strategies to support Associates and their 

Clients throughout all regions.  

Prior to joining HelmsBriscoe, Roper served as the Executive Director of National Accounts at Loews 

Hotels in Chicago. Prior to her 20 year career at Loews, she served as the Senior Sales manager at the 

Hotel Sofitel in Illinois and as the Sales Manager and Corporate Group Account Executive at the 

Woodfield Hilton & Towers in Illinois. Roper brings a strong skillset and professional background to the 

HelmsBriscoe Leadership team. She is a 10 time Loews Hotels Super Stars Award winner and has been 

recognized as the Marketer of the Year for the company. “I am honored to be a part of this growing 

global organization and respected industry leader. It has been rewarding to partner with HelmsBriscoe 

since their early days, and I am thrilled to now have the opportunity to contribute to their vision of 

providing the greatest possible value to their clients,” said Roper. 

“Amelia’s strong background and experience as a leader in the industry make her a wonderful fit for 

HelmsBriscoe,” said Founder and CEO Roger Helms. “Her knowledge of our company and the hospitality 

industry will greatly benefit our Clients and our network of Associates as she helps to lead them to even 

greater heights.” 

About HelmsBriscoe 

HelmsBriscoe is the global leader in meeting procurement for a variety of corporate, Association and 

government Clients. Spanning more than 55 countries, their highly respected network of more than 

1200 procurement specialists booked 4.5 million room nights last year. By using their proprietary 

technology, collective market knowledge, and volume based purchasing power, HelmsBriscoe Associates 

facilitate the research and contracting processes, thereby mitigating the risk and increasing the return 

on their clients’ meetings. For more information, visit www.helmsbriscoe.com.  
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