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HelmsBriscoe announces Mark Phillips as Vice President, Operations and Rob Friedrich as Director, 

Strategic Program Management 

(SCOTTSDALE, AZ; March 8, 2013)- HelmsBriscoe (www.helmsbriscoe.com)the global leader of 

site selection and RFP services for the meeting business, announced today two new additions to the 

company. Mark Phillips will be joining the company as Vice President, Operations and Rob Friedrich will 

join as Director, Strategic Program Management. Mark will be responsible for the enhancement and 

implementation of company-wide initiatives including training, technology, and account management, 

as well as aiding in the company’s international efforts. Rob’s primary focus will be on refining 

HelmsBriscoe’s sales and Client processes, contributing thought leadership, and supporting Associates in 

their management of consolidated accounts. Mark and Rob will both be based in Philadelphia.  

Mark joins HelmsBriscoe with more than two decades of industry experience, most recently 

serving as the Chief Operating Officer at Landry & Kling, HelmsBriscoe’s cruise partner. In this role, he 

was responsible for the day to day operations of the company and its entities, including sales and 

marketing, product development, and technology. For the past two years, Mark has been the main point 

of contact between HB Associates and Landry & Kling, and played a major part in the evolution of 

HelmsBriscoe Cruises. Before his career with Landry & Kling, Mark worked in many capacities at Starcite, 

an on-demand global meetings management software company. At Starcite Mark’s positions included 

Managing Director and Vice President International, where he was responsible for expanding sales and 

operations centers in the UK, Germany, Australia, Hong Kong and China while serving concurrent 

international positions.  Before becoming Managing Director, Mark held a variety of diverse positions at 

Starcite, including Vice President, International Sales, Vice President, Business Development, Vice 

President, Strategy, Vice President, Product Development, and General Manager.  

"After nearly a decade working in various partner capacities with HelmsBriscoe - I look forward 

to working in the organization alongside all the great people I have worked with and those I will come to 

know,” said Phillips.  “I have always seen the value and power of the HelmsBriscoe brand in the 

hospitality industry and I look forward to contributing to its continued expansion."  

 



Rob joins HelmsBriscoe after a successful seven year career at Procurian, a procurement 

outsourcing firm that represents Fortune 500 Clients as its internal procurement organization. Most 

recently at Procurian, Rob was the Global Group Lead for the Meeting & Event Sourcing and Category 

Management offering across all Clients. In that role, he was responsible for developing or refining 

centralized meeting and event programs, processes and policies.  In addition, he ran a multitude of 

strategic sourcing initiatives and had program management responsibilities, while managing a team of 

experienced resources.  

“I am excited to join the proven market leader and share the passion of my colleagues to advance the 

industry,” said Friedrich.  “The company’s drive for relentless improvement and representing their 

clients’ interests with profound integrity will allow for sustained success.” 

 “I am honored to have Mark and Rob join our corporate team. They both bring very diverse skillsets 

from various industry experiences,” said HelmsBriscoe Founder and CEO Roger Helms. “Mark’s strong 

industry relationships will be very beneficial in helping us identify new opportunities for growth and 

Rob’s expertise in corporate procurement will be a great asset in securing and servicing enterprise 

accounts.” 

About HelmsBriscoe 

HelmsBriscoe is the global leader in meeting procurement for a variety of corporate, association and 

government clients. Spanning more than 55 countries, their highly respected network of 1200 

procurement specialists booked 4.5 million room nights last year. By using their proprietary technology, 

collective market knowledge, and volume based purchasing power, HelmsBriscoe Associates facilitate 

the research and contracting processes, thereby mitigating the risk and increasing the return on their 

clients’ meetings. For more information, visit www.helmsbriscoe.com.  
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